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 1. Describe your overall goals and approach to address identified community issues, needs 
and interests through your station’s vital local services, such as multiplatform long and 
short-form content, digital and in-person engagement, education services, community 
information, partnership support and other activities, and audiences you reached or new 
audiences you engaged. 
 
The mission of Southern California Public Radio (SCPR) is to strengthen the civic and cultural 
bonds that unite Southern California’s diverse communities by providing the highest quality 
news and information service through radio and other interactive media.  SCPR is a public 
forum that engages its audiences in an ongoing dialogue and exploration of issues, events 
and cultures in the region and the world, seeking to provide greater understanding and new 
perspectives to the people of these communities and their leaders.  Its multiplatform 
approach to providing information to our community (on air, online and in person) tries to 
ensure that the organization is both reaching out to new audiences as well as keeping its 
existing audience engaged.   
 
An increase in news and production staff has enabled SCPR, through its station KPCC, to 
provide more stories and to produce longer pieces.  Its Public Insight Network (PIN) has 
added almost 2,300 new sources, which the newsroom uses for stories and live events.  The 
“KPCC for iPad” app, launched in December 2013, along with existing iPhone and Android 
smartphone apps, allows SCPR to reach out to new and younger audiences who do not 
consume news through traditional sources.  SCPR’s Crawford Family Forum (CFF) brings the 
discussion in-person; audience members can attend events and listen to KPCC reporters and 
hosts discuss current topics of the day or interview community leaders, panel experts or 
other notable individuals.  For example, in 2013, the CFF hosted a discussion with Associate 
Supreme Court Justice Sonia Sotomayor, who came to SCPR to discuss her new book.  SCPR 
worked with local school districts to ensure that high school students could attend this 
event, and the interview was broadcast on-air and made available online.  This type of 
multiplatform approach ensures that SCPR is engaging and reaching audiences throughout 
the region. 
 

 
 2. Describe key initiatives and the variety of partners with whom you collaborated, including 

other public media outlets, community nonprofits, government agencies, educational 
institutions, the business community, teachers and parents, etc.  This will illustrate the 
many ways you’re connected across the community and engaged with other important 
organizations in the areas. 
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SCPR works with many partners throughout the year.  SCPR’s Community Outreach Director 
creates and maintains connections among individuals and organizations in the communities 
of Southern California.  The result has been the furthering of existing partnerships as well as 
the establishment of new or developing partnerships.  The results can vary from “friend 
raising” to financial support to new board of trustee members. 
 
The majority of SCPR’s collaborations with partners are through its live event platform.  This 
platform gives audiences the opportunity to attend more than 100 events yearly, most of 
them at SCPR’s Crawford Family Forum, on a variety of topics. 
 
The “NEXT: People l Science l Tomorrow” series allows SCPR to work with professors and 
scientists from local universities and institutions, including Caltech, USC and the Jet 
Propulsion Laboratory (JPL).  The series has addressed topics from advances in 3D 
bioprinting, to the possibility of interstellar travel to how science and religion can coexist.   
 
The Drucker School of Management at Claremont Graduate University has partnered with 
SCPR to create the “Drucker Business Forum” series, which brings together local business 
leaders to discuss issues of the day.  Topics have included microbusiness, the pitfalls of new 
business startups, using management research effectively and social media tips for 
businesses and brands. 
 
SCPR hosted a series of events related to the election of a new mayor for Los Angeles in 
2013.  A candidate’s forum held before the primary election allowed the five main 
contenders to answer questions from a live audience as well as questions gathered by SCPR 
from people throughout the city.  Prior to the runoff election, SCPR, NBC4 Los Angeles and 
Telemundo 52 hosted a televised debate between the final two candidates.  A few months 
after the runoff election, newly elected mayor Eric Garcetti returned to SCPR to be 
interviewed in front of a live audience at the Crawford Family Forum about his plans for the 
city. 
 
SCPR also has focused on education and events for students, such as the conversation with 
Justice Sotomayor. SCPR hosted an event discussing bilingual immersion programs at a local 
school.  In addition to the panelists—a USC professor, the head of a bilingual immersion 
school and the CEO of Spanglishbaby.com—in attendance were eight other bilingual school 
principals and many parents.  Other live education events hosted by SCPR have included a 
discussion of the use of iPads in the Los Angeles Unified School District, a summer family 
reading event and an interview of a celebrated local teacher who wrote a book of advice for 
other teachers and administrators. 
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 3. What impact did your key initiatives and partnerships have in your community?  Describe 

any known measurable impact, such as increased awareness, learning or understanding 
about particular issues. Describe indicators of success, such as connecting people to 
needed resources or strengthening conversational ties across diverse neighborhoods.  Did 
a partner see an increase in requests for related resources?  Please include direct 
feedback from a partner(s) or from a person(s) served. 

 
An example of community impact is SCPR’s coverage of student veterans. In May 2013, 
SCPR hosted “The Next Mission: Veteran’s Go to College in Southern California.”  This 
collaboration with American Public Media and the Public Insight Network (PIN) looked at 
how schools and veterans are navigating the shift from combat to campus and facing the 
challenges posed by mental trauma and physical injury. 
 
The event brought together student veterans and college administrators and others from 
Southern California to participate in a roundtable discussion focused on access and success 
in higher education. The following colleges/universities attended the program: 
 

• California State University, 
Fullerton 

• California State University,        
Los Angeles 

• California State University, 
Northridge 

• California State University,      
San Bernardino 

• College of the Canyons 
 

• Fullerton College 
• Pasadena City College 
• Pepperdine University 
• Saddleback College 
• University of California,            

Los Angeles 
• University of California, Riverside 
• University of Redlands 
• University of Southern California 

 
While many effective programs are in place, the conversation yielded a consensus that a 
variety of challenges are faced by both the institutions and the student veterans. To 
facilitate this open exchange of ideas, the traditional panel and audience Q&A format was 
dismissed to create an inclusive dialogue-driven program, in which attendees were actively 
encouraged to participate. The student veterans spoke about the difficulties in relating to 
other, younger students, the hurtful comments made by professors and students, the 
differences between combat and non-combat veterans and the fear of the unknown once 
they graduate. 
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SCPR and PIN created a web landing page providing resources for veterans, locations of 
student veteran’s centers across the country and stories about returning veterans.  The 
discussion also led to a story that aired on SCPR’s program Off-Ramp. 
 
Those who attended felt it was a positive experience. After the event ended, the student 
veterans continued the conversations with one another and some of the college 
administrators spoke to students from other colleges to help provide guidance and other 
resources that were available to them.  The following emails were sent to SCPR after the 
event: 
 
“I've been at many national conferences and symposiums and I have to say this was the 
most informative.  Also, you have the capabilities of really getting the word out around 
issues student veterans face.”  
 

Dani Molina 
Student Veteran 
PhD Student, Higher Education and Organizational Change Program 
Graduate School of Education and Information Studies 
University of California, Los Angeles 

 
 “Thanks again for inviting us to that great event yesterday. I learned a lot to take back to 
campus, and to the task force.  I suppose the only way to make real improvements is to lift 
our voices in unison, and apply pressure to elected officials to improve the information 
process.” 
 

Dee Boyd  
PR Officer 
Student Veterans Organization 
Cal State San Bernardino 

 
“KPCC’s effort to reach out to veterans and engage us in a dialogue on veterans’ issues is 
commendable.  Talking directly with veterans is the way to understand the issues and 
concerns that we face.  Please continue your public service events because veterans 
appreciate that.” 
 

Ruben “Chief” Pereda, U.S. Navy Retired 
Local Veterans Employment Representative (LVER) 
Outstation Trainer, LA/Ventura Workforce Division 
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 4. Please Describe any efforts (e.g., programming, production, outreach activities) you have 

made to investigate and/or meet the needs of minority and other diverse audiences 
(including, but not limited to, new immigrants, people for whom English is a second 
language and illiterate adults) during Fiscal Year 2013, and any plans you have made to 
meet the needs of these audiences during Fiscal Year 2014. If you regularly broadcast in a 
language other than English, please note the languages broadcast. 

 
SCPR’s daily news reporting and programming reflects the diverse ethnic cultures and 
communities that make up Southern California.  This is considered normal daily coverage.  
Random samples of daily logs will show that this kind of reporting and programming is an 
integral part of SCPR’s public service and mission. 
 
KPCC has made significant efforts to improve the ethnic diversity and language skills of its 
staff.  Several members of the news staff are fluent or conversational Spanish speakers.  
Other language skills among the news and production staff include Korean, Vietnamese, 
Mandarin, Japanese, Russian, Italian, Thai, French and German. SCPR’s reporters work daily 
in the ethnic communities of Greater Los Angeles, and its talk shows conduct remote 
broadcasts throughout the area, bringing community voices to the entire region.  SCPR 
produces a weekly program called Off-Ramp that provides coverage of the many vibrant 
cultures in Southern California. 
 
As part of advancing its public service journalism, SCPR has made significant investments to 
develop its journalistic expertise and newsroom capacity in the following areas (traditionally 
known as “beats” and now referred to as “verticals”): 
 
1) Crime & Public Safety 
2) Governance & Civic Engagement 
3) Education 
4) Health Care 
5) Emerging Communities 
6) Business & Economy 
7) Infrastructure, Transportation & Housing 
8) Science & Technology 
9) Enterprise/Investigative Reporting 
10) Environment & Outdoors 
11) Arts, Entertainment & Popular Culture 
12) Breaking News 
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Three verticals were launched this year—Environment & Outdoors, Health Care and Science 
& Technology—bringing the total launched to nine.  Two to three have been added each 
year.  As part of the “verticals” plan, SCPR has increased its editorial staff by more than 40 
people and will continue to add staff as each new vertical is established.  Each content area 
has a team of reporters supervised by an editor and supported by producers and interns.  
This new staff has the technology, training and ability to produce timely coverage for all of 
SCPR’s platforms: broadcast, digital and in-person/live event. 
 
Additionally, SCPR’s newsmagazine Take Two tells stories of the ethnic, cultural and 
economic diversity of Southern California authentically and organically, without the fanfare 
that might be needed elsewhere.  CPB’s investment additionally enabled KPCC to launch 
three distinct landing pages through its verticals initiative: Emerging Communities, 
Education and Crime & Public Safety. 

 
 5. Please briefly assess the impact that your CPB funding has on your ability to serve your 

community. What can you do with your grant that you wouldn't be able to do if you didn't 
receive it? 

 
Funding from CPB makes possible the kinds of outreach programming described above and 
below.  Without CPB’s support, SCPR could not attempt to produce a daily newsmagazine, a 
daily discussion program and a local weekend program.  Without CPB’s support, SCPR would 
not be able to take these programs “on the road” and broadcast on location in diverse 
Southern California communities.  Almost as important, CPB’s support makes it possible for 
KPCC to take the time to plan for these broadcasts and to execute them well.  Finally, CPB’s 
support also makes it possible for SCPR to create partnerships with other institutions in the 
community—libraries, museums, local schools and colleges, newspapers, hospitals, 
philanthropic organizations, neighborhood organizations, etc.—and to creatively leverage 
these partnerships in order to improve the depth, breadth and quality of its programming 
and public service. 
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