
 
 
 
 
 
 

April 17, 2012 
 
 
Margaret A. Hamburg, M.D. 
Commissioner 
Food and Drug Administration 
10903 New Hampshire Ave. 
Bldg. 1, Rm. 2217 
Silver Spring, MD 20993 
 
 Re: Docket No. FDA-2010-P-0491; Petition by the Corn Refiners Association to Permit 
 "Corn Sugar" as an Alternate Name for High Fructose Corn Syrup 
 
Dear Commissioner Hamburg: 
 
I.  Introduction 
 
The National Consumers League, Consumers Union, Consumer Federation of America, and 
Shape Up America!, submitted comments last year opposing a petition by the Corn Refiners 
Association (CRA) asking the Food and Drug Administration (FDA) to permit food processors 
to refer to high fructose corn syrup (HFCS) on food labels as “corn sugar.”   
 
Our organizations have now been joined by literally thousands of individual consumers who 
have submitted comments calling on FDA to deny the CRA petition.  No consumer groups have 
filed comments favoring the name change.   The ability of consumers to exercise free choice in 
the marketplace is hindered by the pendency of the CRA petition, which is used as a platform for 
marketing efforts that confuse the public about the nature of HFCS.   
 
In light of these developments, we urge FDA to promptly DENY THE CRA PETITION. 
 
II. Comments Submitted to FDA 
 
FDA has docketed more than 1,847 individual comments from consumers urging the agency not 
to change the name of HFCS.  See, 
http://www.regulations.gov/#!docketDetail;rpp=10;po=30;D=FDA-2010-P-0491 
Further, about 3,000 additional comments from individual consumers opposing the CRA petition 
have been received by FDA but have not been officially docketed.   This means that nearly 5,000 
individual consumers have written FDA and oppose the CRA petition for a name change.  In 
contrast, only about 40 individual consumers have submitted comments supporting the CRA 
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position.  In sum, comments submitted to the agency overwhelmingly oppose the name change 
requested by the CRA.    
 
Permitting HFCS to be called "corn sugar" would allow manufacturers to conceal this ingredient 
from consumers and would be in inconsistent with FDA’s longstanding common or usual name 
regulations.  HFCS has been the name of this ingredient since 1983.  In fact, the name "high 
fructose corn syrup" was in widespread use by the food industry well before that.  Since its first 
appearance on the market in the 1970s, the name "high fructose corn syrup" has appeared in the 
ingredients declaration on the labels of thousands of food products and made billions of 
impressions.  Further, high fructose corn syrup is not the original sweetener that is extracted 
from corn.  Rather, dextrose, a starch, is what is extracted from corn and chemically processed 
into specific ratios of fructose and glucose--HFCS 42, HFCS 55, and even HFCS 90 (which is 
90% fructose).  We therefore believe that renaming HFCS as “corn sugar” is misleading.1   

III. The Pendency of the CRA Petition Provides a Platform for the CRA to Confuse the 
Public  
 
The FDA warned the CRA not to promote the use of the term “corn sugar” in labeling while its 
petition is pending at the agency.   On July 12, 2011, FDA wrote the CRA and stated that the 
agency requests: 
 

. . . that you reexamine your websites and modify those statements that use the 
term “corn sugar” as a synonym for “HFCS.” We also recommend that you advise 
your members that FDA is concerned with the use of the term “corn sugar” for 
anything other than dextrose and may initiate enforcement action if we see foods 
misbranded by the improper use of the name “corn sugar” in the marketplace.2   

 
The FDA’s warning letter to the CRA is a step in the right direction, but the term “corn sugar” 
continues to appear on the CRA “Sweetsurprise.com” web site, 
http://www.sweetsurprise.com/about-us/corn-sugar.  Furthermore, the term “corn sugar” 
continues to appear in an extensive nationally televised advertising campaign within the 
jurisdiction of the Federal Trade Commission (FTC).  The FDA should assist the FTC in 
stopping such deceptive advertising by formally denying the CRA petition. 
 
IV Conclusion 
 
Given the thousands of comments FDA has received opposing the pendency of the CRA petition, 
and the continued misleading use by CRA of the term “corn sugar” in marketing, FDA should 
act decisively and deny the CRA petition. 
 
 

                                                 
1www.phscof.org/events/sym08/TUESDAY/Scientists/LeBlanc_CHEMISTRY_OF_HIGH_FRUCTOSE_CORN_S
YRUP_USHPS.pps#258,5,Industrial%20Manufacture 
 
2 Letter from Barbara Schneeman, Director, Office of Nutrition, Labeling, and Dietary Supplements, Food and Drug 
Administration, to Ms. Audrae Erickson, Executive Director, Corn Refiners Association, July 12, 2011. 
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Respectfully Submitted, 
 
 
 
Sally Greenberg 
Executive Director 
National Consumers League 
 
Urvashi Rangan 
Director of Consumer Safety and Sustainability 
Consumers Union 
 
Chris Waldrop 
Director, the Food Policy Institute 
Consumer Federation of America 
 
Barbara Moore 
President and CEO 
Shape Up America! 
 
 
 
 
cc 
David Vladeck 
Director, Bureau of Consumer Protection 
Federal Trade Commission 

 


